
 

 
 

THE CINEMA FOUNDATION’S NATIONAL CINEMA DAY, 
AMERICA’S DAY AT THE MOVIES, ATTRACTS 8.5 MILLION MOVIEGOERS  

AND BRINGS $34 MILLION TO THE BOX OFFICE  
 

 
LOS ANGELES – August 28, 2023 – On Sunday, August 27th, the second annual National Cinema Day 
delivered impressive results, attracting nearly 8.5 million attendees, up 5% from last year. The box office 
saw a 16% increase over the previous Sunday (August 20, 2023). According to Comscore, moviegoers 
aged 18-24 and 25-34 each made up 22% of the National Cinema Day audience, and the next largest age 
group was 13-17 with 16%. Women turned out in slightly higher numbers than men, making up 52% of the 
audience. 
 
“National Cinema Day was a significant success in bringing together millions of film fans of all ages to enjoy 
movies on the big screen,” shared Bryan Braunlich, Executive Director of The Cinema Foundation. “Movie 
theaters and all our partners helped maximize the impact of the day with creative marketing and special 
promotions that added to the overall excitement, while a diverse slate of exciting films provided something 
for everyone to see. Thank you to all those hard-working individuals who make the theatrical experience 
magical.” 
 
In an increase from last year’s returns of over $24 million and more than 8.1 million moviegoers, the second 
annual National Cinema Day brought $34 million to the box office and 8.5 million attendees. More than 
3,000 locations and more than 30,000 screens across the U.S. and Canada participated in National Cinema 
Day, and theaters reported sold-out showtimes in all formats throughout the day. All movies in all formats 
at all participating theaters were no more than $4 per ticket. 
 
“The positive response to National Cinema Day is just another reminder of how much people love going to 
the movie theater,” said Michael O’Leary, President & CEO of the National Association of Theatre Owners. 
“In every corner, audiences came together in large numbers this weekend to share in the experience of 
seeing great stories on the big screen. These numbers show us that the future of exhibition is strong, and 
that consumer enthusiasm for the theatrical experience continues unabated.” 
 
Building on the momentum of last year’s inaugural event, this year’s National Cinema Day was an all-
industry effort taking place at a comprehensive range of theaters, from the largest theater chains to smaller 
independent venues.  
 
 
ABOUT THE CINEMA FOUNDATION  
The Cinema Foundation is a donor-supported 501(c)(3) charitable non-profit - is dedicated to promoting the 
essential cinema exhibition industry by developing future diverse workforces and growing moviegoing 
communities through research, education and philanthropy. 
  
Since March 2022, the Cinema Foundation’s mission is dedicated to shaping the future of the great 
collective experience of moviegoing and the cinema industry. It works to support and impact the health of 
the cinema sector both in the short term and for years to come, while continuously expanding its 
contributions to the magic of moviegoing. The Cinema Foundation builds on the National Association of 
Theatre Owners’ mission and relationships and expands NATO’s impact in ways that help individual 
employees and companies as well as the industry as a whole. We are the Foundation of a great industry. 
For more info, visit thecinemafoundation.org.   
 
CONTACT: Harry Medved/harry@thecinemafoundation.org 
 


